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The food market should provide the population 
amount and a wide range of food products. In this regard, the provision of the population with 
quality food products on the basis of the formation and development of the food market has 
become a pressing issue for the social policy of the state. The food market, first and foremost, 
solves and should serve socio
improving the well-being of the population based on a healthy and sensible food supply.

Some aspects of the solution of these problems are reflected in the research of foreign and 
domestic scientists. In particular, the research areas of the food market can be divided into 
several groups: theoretical and methodological research; issues of public adm
organizational-legal and institutional bases; agromarketing issues; indicators of food 
consumption assessment; integration of agro
within separate segments and so on. In these areas, scientific c
developed and practical recommendations were developed.

Research conducted in foreign countries shows that consumer decisions in the food market are 
similar regardless of the age, gender, ethnicity and social status of t
in the food market, on the one hand, a free competitive environment is formed, on the other 
hand, the degree of saturation of demand is high [1]. The food market represents human 
existence, social and economic development, pe
market is one of the pillars of national food security and its development depends on the income 
of the population [3]. Food market research identifies points and stages where food safety can be 
controlled [4]. 

Research in the Russian Federation shows that the food market, like other markets, is a socially 
necessary market that affects the formation of regional conditions of reproduction, determines 
the economic environment and in many respects the living stan
food market is a single dynamic system based on the rational formation and distribution of 
primary and secondary processed food resources. It is a system that determines the interaction of 
sellers and buyers, ensuring the
composition of production [6]. In many cases, the food market is seen as a complex system that 
forms a complex. In particular, the food market is a system of economic relations that shapes th
demand and supply of food products among producers, market infrastructure entities and 
consumers, as well as within these groups [7]. In particular, the food market is seen as a complex 
system of organized socio-
enterprises and infrastructure entities, production and exchange, distribution and consumption 
between the population and the state [8].

 Research in recent years has shown that the food market is a spatially integrated reproduct
system that is a relatively independent part of the national economy that interconnects economic 
relations between the subjects of food production and consumption, performing specific 
economic, social and political functions. [9].

The concept of the food market formed in foreign countries and the Russian Federation is of 
particular interest in the scientific literature and practice, and the research can be summarized as 
follows: 

the food market differs from other markets by its specific quality and gene

The food market includes the market of agricultural products and products of its processing. The 
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The food market should provide the population with the opportunity to purchase the required 
amount and a wide range of food products. In this regard, the provision of the population with 
quality food products on the basis of the formation and development of the food market has 

for the social policy of the state. The food market, first and foremost, 
solves and should serve socio-economic and political problems. These challenges include 

being of the population based on a healthy and sensible food supply.

pects of the solution of these problems are reflected in the research of foreign and 
domestic scientists. In particular, the research areas of the food market can be divided into 
several groups: theoretical and methodological research; issues of public adm

legal and institutional bases; agromarketing issues; indicators of food 
consumption assessment; integration of agro-industrial complex; regional governance issues; 
within separate segments and so on. In these areas, scientific concepts specific to their time were 
developed and practical recommendations were developed. 

Research conducted in foreign countries shows that consumer decisions in the food market are 
similar regardless of the age, gender, ethnicity and social status of the population. In this regard, 
in the food market, on the one hand, a free competitive environment is formed, on the other 
hand, the degree of saturation of demand is high [1]. The food market represents human 
existence, social and economic development, peace and well-being of the country [2]. The food 
market is one of the pillars of national food security and its development depends on the income 
of the population [3]. Food market research identifies points and stages where food safety can be 

Research in the Russian Federation shows that the food market, like other markets, is a socially 
necessary market that affects the formation of regional conditions of reproduction, determines 
the economic environment and in many respects the living standards and quality of life [5]. The 
food market is a single dynamic system based on the rational formation and distribution of 
primary and secondary processed food resources. It is a system that determines the interaction of 
sellers and buyers, ensuring the achievement of the required quality and price in the volume and 
composition of production [6]. In many cases, the food market is seen as a complex system that 
forms a complex. In particular, the food market is a system of economic relations that shapes th
demand and supply of food products among producers, market infrastructure entities and 
consumers, as well as within these groups [7]. In particular, the food market is seen as a complex 

-economic relations between agriculture and 
enterprises and infrastructure entities, production and exchange, distribution and consumption 
between the population and the state [8]. 

Research in recent years has shown that the food market is a spatially integrated reproduct
system that is a relatively independent part of the national economy that interconnects economic 
relations between the subjects of food production and consumption, performing specific 
economic, social and political functions. [9]. 

od market formed in foreign countries and the Russian Federation is of 
particular interest in the scientific literature and practice, and the research can be summarized as 

the food market differs from other markets by its specific quality and gene

The food market includes the market of agricultural products and products of its processing. The 
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with the opportunity to purchase the required 
amount and a wide range of food products. In this regard, the provision of the population with 
quality food products on the basis of the formation and development of the food market has 

for the social policy of the state. The food market, first and foremost, 
economic and political problems. These challenges include 

being of the population based on a healthy and sensible food supply. 

pects of the solution of these problems are reflected in the research of foreign and 
domestic scientists. In particular, the research areas of the food market can be divided into 
several groups: theoretical and methodological research; issues of public administration; 

legal and institutional bases; agromarketing issues; indicators of food 
industrial complex; regional governance issues; 

oncepts specific to their time were 

Research conducted in foreign countries shows that consumer decisions in the food market are 
he population. In this regard, 

in the food market, on the one hand, a free competitive environment is formed, on the other 
hand, the degree of saturation of demand is high [1]. The food market represents human 

being of the country [2]. The food 
market is one of the pillars of national food security and its development depends on the income 
of the population [3]. Food market research identifies points and stages where food safety can be 

Research in the Russian Federation shows that the food market, like other markets, is a socially 
necessary market that affects the formation of regional conditions of reproduction, determines 

dards and quality of life [5]. The 
food market is a single dynamic system based on the rational formation and distribution of 
primary and secondary processed food resources. It is a system that determines the interaction of 

achievement of the required quality and price in the volume and 
composition of production [6]. In many cases, the food market is seen as a complex system that 
forms a complex. In particular, the food market is a system of economic relations that shapes the 
demand and supply of food products among producers, market infrastructure entities and 
consumers, as well as within these groups [7]. In particular, the food market is seen as a complex 

processing industry, food 
enterprises and infrastructure entities, production and exchange, distribution and consumption 

Research in recent years has shown that the food market is a spatially integrated reproductive 
system that is a relatively independent part of the national economy that interconnects economic 
relations between the subjects of food production and consumption, performing specific 

od market formed in foreign countries and the Russian Federation is of 
particular interest in the scientific literature and practice, and the research can be summarized as 

the food market differs from other markets by its specific quality and generality of goods [10]; 

The food market includes the market of agricultural products and products of its processing. The 
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formation and development of the food market takes place through the interaction of different 
sectors of the economy, and their commonali
traditionally combines three sectors [11];

The food market creates a “production
such as collection, sorting, transportation, storage, processing, financing and
deliver the product from the field to the final consumer [12].

The above research and modern approaches do not allow to give a single definition of the “food 
market”. In most cases, the food market is interpreted as part of an agro
equated to the concept of agrarian markets.

In our view, agrarian markets are an integral concept and are directly linked to all sectors of the 
agro-industrial complex and land resources. At the same time, the market mechanism cannot 
equate the demand and price of agricultural products with other sectors of the economy. This 
situation is explained by the mobility of agricultural products. The mobility of agricultural 
products is determined by the specifics of the industrial sector. In parti
makes it difficult, slow and sometimes impossible to transfer resources from agriculture to 
lucrative sectors. This is due to the fact that agricultural lands, agricultural crops, livestock and 
other agricultural products are n

Therefore, it is necessary to make a scientific analysis from a conceptual point of view, 
comparing the concepts of "agricultural market" and "agricultural markets". These markets in a 
general approach link production to consumption. In the structure of ag
markets that are interconnected and have different commodity objects, or the object of purchase 
and sale may be land, labor, material, technical, financial and other agricultural resources. The 
market for agricultural products is r

At the same time, if the attachment of the manufacturer to the buyer on the basis of a state order 
is a content distribution relationship, the payment for the delivered product is an exchange 
relationship. Of course, the unreasonably low setting of prices on the state order distorts the real 
economic content of market relations, and the distribution takes on a predominantly monopsonic 
character. Under these conditions, the mechanism of functioni
agricultural markets will be formed.

In the context of Uzbekistan, the food market has been studied as a category that characterizes a 
particular type of economic relations of commodity production [13]. Marketing research has 
been conducted in terms of the development of the farmer market [14]. Seasonal price 
fluctuations in the farmers' market have also been studied [15]. There is also research on the 
development of the food market in the structure of the consumer goods market [1
cases, food market research has been conducted on certain segments of it [17].

Currently, the following research can be observed in some sectors of the food market:

Analysis of fruit and vegetable production indicators, export opportunities, pr
access to foreign markets, external factors affecting the volume of production and processing 
[18]; 

Organization of the system of cultivation and export of fruits and vegetables on farms, 
optimization methods related to the provision of be

placement of additional food production facilities and industrial enterprises in accordance with 
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formation and development of the food market takes place through the interaction of different 
sectors of the economy, and their commonality is the agro-industrial complex, which 
traditionally combines three sectors [11]; 

The food market creates a “production-consumption” chain, within which it performs functions 
such as collection, sorting, transportation, storage, processing, financing and
deliver the product from the field to the final consumer [12]. 

The above research and modern approaches do not allow to give a single definition of the “food 
market”. In most cases, the food market is interpreted as part of an agro
equated to the concept of agrarian markets. 

In our view, agrarian markets are an integral concept and are directly linked to all sectors of the 
industrial complex and land resources. At the same time, the market mechanism cannot 
e the demand and price of agricultural products with other sectors of the economy. This 

situation is explained by the mobility of agricultural products. The mobility of agricultural 
products is determined by the specifics of the industrial sector. In particular, the industrial sector 
makes it difficult, slow and sometimes impossible to transfer resources from agriculture to 
lucrative sectors. This is due to the fact that agricultural lands, agricultural crops, livestock and 
other agricultural products are not used in other sectors of the economy.

Therefore, it is necessary to make a scientific analysis from a conceptual point of view, 
comparing the concepts of "agricultural market" and "agricultural markets". These markets in a 
general approach link production to consumption. In the structure of ag
markets that are interconnected and have different commodity objects, or the object of purchase 
and sale may be land, labor, material, technical, financial and other agricultural resources. The 
market for agricultural products is reflected only in goods transferred to the processing industry.

At the same time, if the attachment of the manufacturer to the buyer on the basis of a state order 
is a content distribution relationship, the payment for the delivered product is an exchange 
elationship. Of course, the unreasonably low setting of prices on the state order distorts the real 

economic content of market relations, and the distribution takes on a predominantly monopsonic 
character. Under these conditions, the mechanism of functioning of agrarian markets and 
agricultural markets will be formed. 

In the context of Uzbekistan, the food market has been studied as a category that characterizes a 
particular type of economic relations of commodity production [13]. Marketing research has 

n conducted in terms of the development of the farmer market [14]. Seasonal price 
fluctuations in the farmers' market have also been studied [15]. There is also research on the 
development of the food market in the structure of the consumer goods market [1
cases, food market research has been conducted on certain segments of it [17].

Currently, the following research can be observed in some sectors of the food market:

Analysis of fruit and vegetable production indicators, export opportunities, pr
access to foreign markets, external factors affecting the volume of production and processing 

Organization of the system of cultivation and export of fruits and vegetables on farms, 
optimization methods related to the provision of benefits [19]; 

placement of additional food production facilities and industrial enterprises in accordance with 
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formation and development of the food market takes place through the interaction of different 
industrial complex, which 

consumption” chain, within which it performs functions 
such as collection, sorting, transportation, storage, processing, financing and redistribution to 

The above research and modern approaches do not allow to give a single definition of the “food 
market”. In most cases, the food market is interpreted as part of an agro-industrial complex or 

In our view, agrarian markets are an integral concept and are directly linked to all sectors of the 
industrial complex and land resources. At the same time, the market mechanism cannot 
e the demand and price of agricultural products with other sectors of the economy. This 

situation is explained by the mobility of agricultural products. The mobility of agricultural 
cular, the industrial sector 

makes it difficult, slow and sometimes impossible to transfer resources from agriculture to 
lucrative sectors. This is due to the fact that agricultural lands, agricultural crops, livestock and 

  

Therefore, it is necessary to make a scientific analysis from a conceptual point of view, 
comparing the concepts of "agricultural market" and "agricultural markets". These markets in a 
general approach link production to consumption. In the structure of agrarian markets there are 
markets that are interconnected and have different commodity objects, or the object of purchase 
and sale may be land, labor, material, technical, financial and other agricultural resources. The 

eflected only in goods transferred to the processing industry. 

At the same time, if the attachment of the manufacturer to the buyer on the basis of a state order 
is a content distribution relationship, the payment for the delivered product is an exchange 
elationship. Of course, the unreasonably low setting of prices on the state order distorts the real 

economic content of market relations, and the distribution takes on a predominantly monopsonic 
ng of agrarian markets and 

In the context of Uzbekistan, the food market has been studied as a category that characterizes a 
particular type of economic relations of commodity production [13]. Marketing research has 

n conducted in terms of the development of the farmer market [14]. Seasonal price 
fluctuations in the farmers' market have also been studied [15]. There is also research on the 
development of the food market in the structure of the consumer goods market [16]. In most 
cases, food market research has been conducted on certain segments of it [17]. 

Currently, the following research can be observed in some sectors of the food market: 

Analysis of fruit and vegetable production indicators, export opportunities, problems hindering 
access to foreign markets, external factors affecting the volume of production and processing 

Organization of the system of cultivation and export of fruits and vegetables on farms, 

placement of additional food production facilities and industrial enterprises in accordance with 
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market requirements [20]; 

ensuring the adaptation of the grape industry to the requirements of the world market, 
modernization of the processing i
mechanism and legal framework of the export process [21];

to approach the sale of horticultural and viticultural products as a whole system and to organize 
all the processes in a comprehensive manner, 

Given the general situation in the world food market, each country should ensure its economic 
independence, the formation of state grain reserves in Uzbekistan and change the order of 
distribution [23]. 

These studies are network
also based on general conclusions.

In our view, the development of the economy based solely on the sectoral principle does not 
yield the expected result. Improving th
the transition from the sectoral level to the level of interregional cooperation. At the same time, 
all socio-economic results are reflected at the regional or oblast level. Analysis of socio
economic results at the regional level reveals the importance, potential, opportunities, activity 
and problems of the regions in the formation of the national economy. In this context, research is 
needed to improve interregional commodity flows.

To date, it is possible to follow the dissertation research, which is directly described in the food 
market in Uzbekistan. In this case, the food market includes consumer sectors and infrastructure 
sectors designed to support and manage the sustainable development of marke
production and sale of food [24]. Also, the formation of the food market is directly related to its 
participation in the organization of wholesale trade, which is seen as a system that ensures the 
sale of goods by agricultural producers 

In general, summarizing the research conducted in Uzbekistan, we can distinguish different 
approaches that reveal the essence of the food market. Including:

with the help of exchange relations, economic relations are
processed; 

Given the fact that food products are produced directly in agriculture, the food market is an 
integral part of the agricultural market;

food market - an intermediary between agriculture, processing industries 

provides an opportunity to obtain the necessary tools to continue the production cycle in the food 
market of basic agricultural products;

The food market covers the sphere of production and consumption, as well as the sphere of 
infrastructure that serves to ensure and manage the normalization of market relations for sales.

It can be seen that the food market is interpreted as an integral part of the agro
production and agricultural products market. It should be noted that the 
of agricultural products is the third sector of the agro
intermediaries leads to the formation of wholesale and retail trade in the markets. However, if 
agricultural products go through a pr
complex), they become an industrial product or other market activity occurs.
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ensuring the adaptation of the grape industry to the requirements of the world market, 
modernization of the processing industry, strengthening the organizational and economic 
mechanism and legal framework of the export process [21]; 

to approach the sale of horticultural and viticultural products as a whole system and to organize 
all the processes in a comprehensive manner, to ensure their compatibility with each other [22];

Given the general situation in the world food market, each country should ensure its economic 
independence, the formation of state grain reserves in Uzbekistan and change the order of 

hese studies are network-specific and general. Socio-economic indicators and outcomes are 
also based on general conclusions. 

In our view, the development of the economy based solely on the sectoral principle does not 
yield the expected result. Improving the functioning of the food market is also associated with 
the transition from the sectoral level to the level of interregional cooperation. At the same time, 

economic results are reflected at the regional or oblast level. Analysis of socio
c results at the regional level reveals the importance, potential, opportunities, activity 

and problems of the regions in the formation of the national economy. In this context, research is 
needed to improve interregional commodity flows. 

ssible to follow the dissertation research, which is directly described in the food 
market in Uzbekistan. In this case, the food market includes consumer sectors and infrastructure 
sectors designed to support and manage the sustainable development of marke
production and sale of food [24]. Also, the formation of the food market is directly related to its 
participation in the organization of wholesale trade, which is seen as a system that ensures the 
sale of goods by agricultural producers with different forms of ownership [25].

In general, summarizing the research conducted in Uzbekistan, we can distinguish different 
approaches that reveal the essence of the food market. Including: 

with the help of exchange relations, economic relations are established and food is traded and 

Given the fact that food products are produced directly in agriculture, the food market is an 
integral part of the agricultural market; 

an intermediary between agriculture, processing industries 

provides an opportunity to obtain the necessary tools to continue the production cycle in the food 
market of basic agricultural products; 

The food market covers the sphere of production and consumption, as well as the sphere of 
ucture that serves to ensure and manage the normalization of market relations for sales.

It can be seen that the food market is interpreted as an integral part of the agro
production and agricultural products market. It should be noted that the 
of agricultural products is the third sector of the agro-industrial complex. The participation of 
intermediaries leads to the formation of wholesale and retail trade in the markets. However, if 
agricultural products go through a processing process (the final product of the agro
complex), they become an industrial product or other market activity occurs.
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ensuring the adaptation of the grape industry to the requirements of the world market, 
ndustry, strengthening the organizational and economic 

to approach the sale of horticultural and viticultural products as a whole system and to organize 
to ensure their compatibility with each other [22]; 

Given the general situation in the world food market, each country should ensure its economic 
independence, the formation of state grain reserves in Uzbekistan and change the order of 

economic indicators and outcomes are 

In our view, the development of the economy based solely on the sectoral principle does not 
e functioning of the food market is also associated with 

the transition from the sectoral level to the level of interregional cooperation. At the same time, 
economic results are reflected at the regional or oblast level. Analysis of socio-

c results at the regional level reveals the importance, potential, opportunities, activity 
and problems of the regions in the formation of the national economy. In this context, research is 

ssible to follow the dissertation research, which is directly described in the food 
market in Uzbekistan. In this case, the food market includes consumer sectors and infrastructure 
sectors designed to support and manage the sustainable development of market relations in the 
production and sale of food [24]. Also, the formation of the food market is directly related to its 
participation in the organization of wholesale trade, which is seen as a system that ensures the 

with different forms of ownership [25]. 

In general, summarizing the research conducted in Uzbekistan, we can distinguish different 

established and food is traded and 

Given the fact that food products are produced directly in agriculture, the food market is an 

an intermediary between agriculture, processing industries and food consumers; 

provides an opportunity to obtain the necessary tools to continue the production cycle in the food 

The food market covers the sphere of production and consumption, as well as the sphere of 
ucture that serves to ensure and manage the normalization of market relations for sales. 

It can be seen that the food market is interpreted as an integral part of the agro-industrial 
production and agricultural products market. It should be noted that the main buyer in the market 

industrial complex. The participation of 
intermediaries leads to the formation of wholesale and retail trade in the markets. However, if 

ocessing process (the final product of the agro-industrial 
complex), they become an industrial product or other market activity occurs. 
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In our opinion, the agricultural market and the food market differ significantly from each other in 
terms of the subjects covered and the sectors of the economy. This is because the agricultural 
market operates within the agro
consumers. The food market, on the other hand, links agricultural and food production to 
consumption. 

The definition that the food market is an “intermediary” between agriculture, the processing 
industry, and food consumers also limits its activities. This is because, although the food market 
stems from the nature of production, it also 
reproduction processes, their results and efficiency. It begins a new scope of the production cycle 
without ending with the stages of distribution and exchange. It also describes a process that 
involves a system of social relations. This relationship will be under the constant influence of 
supply and demand, regional characteristics and management decisions. It is a self
system and is in a state of continuous development.

Thus, the concept of ‘food 
generally accepted concept of ‘market’ in a number of its respective features. In particular, it 
differs from other markets by the presence of constant demand in the food market, the 
determination of daily and weekly production by human needs and its invariance, the constant 
purchase of food products regardless of price, and other socio
market includes a system of social relations along with the conditions of t

Summarizing and supplementing the above analysis, the food market can be described as 
follows. The food market is an indicator of the well
which determines the regional conditions of reproduction, aimed at pro
with a wide range of food products. In the food market, the object of trade is ready
products produced in agriculture and the final product of the agro
industry). In this sense, the food market rep
consumption of the population.

The essence and importance of the food market is also reflected through its functions. The main 
tasks of the food market include:

Satisfaction of the population's demand for high qua

sale of a part of gross social product for personal consumption. This allows for the production 
and exchange of food, covering social labor costs. In the process of accomplishing this task, food 
sales are generated, monetary resources are generated for a new production cycle, and funds are 
created to expand reproduction;

formation of the type and quality of products that provide maximum satisfaction of the 
population's demand for food products. In
supply allows the formation of quantitative measures that provide a balance between the type 
and quality of food products;

Production incentives. This forces production to adapt to changing demand, using the feedback 
of trade, which represents the interests of the consumer.

Thus, the main functions of the food market are to provide links between all stages of 
reproduction. In this case, trade emerges as an integral part of the process of reproduction as a 
stage of distribution and exchange.
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In our opinion, the agricultural market and the food market differ significantly from each other in 
s covered and the sectors of the economy. This is because the agricultural 

market operates within the agro-industrial complex and connects producers with intermediate 
consumers. The food market, on the other hand, links agricultural and food production to 

The definition that the food market is an “intermediary” between agriculture, the processing 
industry, and food consumers also limits its activities. This is because, although the food market 
stems from the nature of production, it also has independence and actively influences all 
reproduction processes, their results and efficiency. It begins a new scope of the production cycle 
without ending with the stages of distribution and exchange. It also describes a process that 

of social relations. This relationship will be under the constant influence of 
supply and demand, regional characteristics and management decisions. It is a self
system and is in a state of continuous development.    

Thus, the concept of ‘food market’ differs radically from the definitions corresponding to the 
generally accepted concept of ‘market’ in a number of its respective features. In particular, it 
differs from other markets by the presence of constant demand in the food market, the 

mination of daily and weekly production by human needs and its invariance, the constant 
purchase of food products regardless of price, and other socio-economic conditions. The food 
market includes a system of social relations along with the conditions of t

Summarizing and supplementing the above analysis, the food market can be described as 
follows. The food market is an indicator of the well-being of the private sector and society, 
which determines the regional conditions of reproduction, aimed at pro
with a wide range of food products. In the food market, the object of trade is ready
products produced in agriculture and the final product of the agro-industrial complex (food 
industry). In this sense, the food market represents a process that depends only on the 
consumption of the population. 

The essence and importance of the food market is also reflected through its functions. The main 
tasks of the food market include: 

Satisfaction of the population's demand for high quality food products in the full range;

sale of a part of gross social product for personal consumption. This allows for the production 
and exchange of food, covering social labor costs. In the process of accomplishing this task, food 

netary resources are generated for a new production cycle, and funds are 
created to expand reproduction; 

formation of the type and quality of products that provide maximum satisfaction of the 
population's demand for food products. In-depth analysis of population demand and product 
supply allows the formation of quantitative measures that provide a balance between the type 
and quality of food products; 

Production incentives. This forces production to adapt to changing demand, using the feedback 
which represents the interests of the consumer. 

Thus, the main functions of the food market are to provide links between all stages of 
reproduction. In this case, trade emerges as an integral part of the process of reproduction as a 

and exchange. 
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The food market is segmented according to the functions it performs and by different brands. 
According to the regional sign, the world market, international markets, the domestic market of 
the country can be distinguished. Within domestic mar
differ. The level of supply is divided into the markets of countries that are food exporters and the 
markets of countries that are food importers. The movement of goods is divided into wholesale 
market and retail market by forms and stages. It is possible to differentiate the food market from 
countries or regions with different opportunities in terms of per capita income levels and 
composition. It is also divided into the market of durable and perishable goods in t
life and sale. It is possible to determine the specialization of the food market by product brand 
(Table 1). 

In this regard, an important task today is to identify the conditions that determine the level of 
development of the food market and 
develop measures to eliminate internal and external threats.

It is known that the food market has a serious impact on the state of the economy and the social 
stability of society. Therefore, 
countries, from the level of scientific research to the level of government decisions. Based on the 
analysis of links specific to market conditions, strategic directions of food market devel
will be developed and the state food policy will be put into practice.

Table 1: The main features and segmentation of the food market

№ The main characters
1.  Regional coverage 

2.  Level of food security

3.  Forms and stages of movement 
of goods 

4.  The level and composition of 
income per capita 

5.  Terms of storage and sale of 
goods 

6.  According to the product label

 
It should be noted that the formation and development of the food market depends on the 
specific characteristics of each country under the influence of political, socio
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The food market is segmented according to the functions it performs and by different brands. 
According to the regional sign, the world market, international markets, the domestic market of 
the country can be distinguished. Within domestic markets, national, regional and local markets 
differ. The level of supply is divided into the markets of countries that are food exporters and the 
markets of countries that are food importers. The movement of goods is divided into wholesale 

market by forms and stages. It is possible to differentiate the food market from 
countries or regions with different opportunities in terms of per capita income levels and 
composition. It is also divided into the market of durable and perishable goods in t
life and sale. It is possible to determine the specialization of the food market by product brand 

In this regard, an important task today is to identify the conditions that determine the level of 
development of the food market and the factors that affect it at different hierarchical levels, to 
develop measures to eliminate internal and external threats. 

It is known that the food market has a serious impact on the state of the economy and the social 
stability of society. Therefore, the development of the food market is constantly monitored in all 
countries, from the level of scientific research to the level of government decisions. Based on the 
analysis of links specific to market conditions, strategic directions of food market devel
will be developed and the state food policy will be put into practice.  

The main features and segmentation of the food market

The main characters Segmentation 
World market 
International markets (EU, CIS, etc.)
National markets 
Regional markets 
Local markets 

Level of food security Market of exporting countries 
Market of importing countries 

Forms and stages of movement Wholesale market 
Retail market 

The level and composition of Market of low-income countries
The market of middle-income countries
Market of high-income countries

Terms of storage and sale of Long-lasting goods market 
Perishable goods market 

According to the product label Grain market 
Potato market 
Fruit and vegetable market 
Sugar market 
Meat and meat products market
Milk and dairy products market
Vegetable oil market and others

It should be noted that the formation and development of the food market depends on the 
of each country under the influence of political, socio
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income countries 
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of each country under the influence of political, socio-economic, 
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demographic, historical-economic, regional, natural factors. Accordingly, it is necessary to create 
the necessary conditions to bring the volume of food production in Uzbekistan to a level t
meet the needs of science, and to maintain the ability of the population to pay adequately for a 
reasonable diet. 

In the regulation of the food market in our country, its structural mechanism should be 
comprehensively developed. It should be noted that the measures being developed in our country 
and many years of experience are aimed at supporting food producers, ie s
However, in order to achieve market equilibrium, it is expedient to regulate not only aggregate 
supply but also aggregate demand, taking into account shifts in it, sharp rises and falls.

In general, the regional food market is based prim
food industry, which provide for participation in interregional economic relations. This, of 
course, does not mean that the agricultural and industrial sectors should provide the region with a 
full supply of food. They must be in a position to meet the demand of the population for basic 
foodstuffs and the share of the region in the formation of food stocks is constantly growing.
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