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The food market should provide the population with the opportunity to purchase the required
amount and a wide range of food products. In this regard, the provision of the population with
quality food products on the basis of the formation and development of the food market has
become a pressing issue for the social policy of the state. The food market, first and foremost,
solves and should serve socio-economic and political problems. These challenges include
improving the well-being of the population based on a healthy and sensible food supply.

Some aspects of the solution of these problems are reflected in the research of foreign and
domestic scientists. In particular, the research areas of the food market can be divided into
several groups: theoretical and methodological research; issues of public administration;
organizational-legal and institutional bases; agromarketing issues; indicators of food
consumption assessment; integration of agro-industrial complex; regional governance issues;
within separate segments and so on. In these areas, scientific concepts specific to their time were
developed and practical recommendations were developed.

Research conducted in foreign countries shows that consumer decisions in the food market are
similar regardless of the age, gender, ethnicity and social status of the population. In this regard,
in the food market, on the one hand, a free competitive environment is formed, on the other
hand, the degree of saturation of demand is high [1]. The food market represents human
existence, social and economic development, peace and well-being of the country [2]. The food
market is one of the pillars of national food security and its development depends on the income
of the population [3]. Food market research identifies points and stages where food safety can be
controlled [4].

Research in the Russian Federation shows that the food market, like other markets, is a socially
necessary market that affects the formation of regional conditions of reproduction, determines
the economic environment and in many respects the living standards and quality of life [5]. The
food market is a single dynamic system based on the rational formation and distribution of
primary and secondary processed food resources. It is a system that determines the interaction of
sellers and buyers, ensuring the achievement of the required quality and price in the volume and
composition of production [6]. In many cases, the food market is seen as a complex system that
forms a complex. In particular, the food market is a system of economic relations that shapes the
demand and supply of food products among producers, market infrastructure entities and
consumers, as well as within these groups [7]. In particular, the food market is seen as a complex
system of organized socio-economic relations between agriculture and processing industry, food
enterprises and infrastructure entities, production and exchange, distribution and consumption
between the population and the state [8].

Research in recent years has shown that the food market is a spatially integrated reproductive
system that is a relatively independent part of the national economy that interconnects economic
relations between the subjects of food production and consumption, performing specific
economic, social and political functions. [9].

The concept of the food market formed in foreign countries and the Russian Federation is of
particular interest in the scientific literature and practice, and the research can be summarized as
follows:

the food market differs from other markets by its specific quality and generality of goods [10];

The food market includes the market of agricultural products and products of its processing. The
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formation and development of the food market takes place through the interaction of different
sectors of the economy, and their commonality is the agro-industrial complex, which
traditionally combines three sectors [11];

The food market creates a “production-consumption” chain, within which it performs functions
such as collection, sorting, transportation, storage, processing, financing and redistribution to
deliver the product from the field to the final consumer [12].

The above research and modern approaches do not allow to give a single definition of the “food
market”. In most cases, the food market is interpreted as part of an agro-industrial complex or
equated to the concept of agrarian markets.

In our view, agrarian markets are an integral concept and are directly linked to all sectors of the
agro-industrial complex and land resources. At the same time, the market mechanism cannot
equate the demand and price of agricultural products with other sectors of the economy. This
situation is explained by the mobility of agricultural products. The mobility of agricultural
products is determined by the specifics of the industrial sector. In particular, the industrial sector
makes it difficult, slow and sometimes impossible to transfer resources from agriculture to
lucrative sectors. This is due to the fact that agricultural lands, agricultural crops, livestock and
other agricultural products are not used in other sectors of the economy.

Therefore, it is necessary to make a scientific analysis from a conceptual point of view,
comparing the concepts of "agricultural market" and "agricultural markets". These markets in a
general approach link production to consumption. In the structure of agrarian markets there are
markets that are interconnected and have different commodity objects, or the object of purchase
and sale may be land, labor, material, technical, financial and other agricultural resources. The
market for agricultural products is reflected only in goods transferred to the processing industry.

At the same time, if the attachment of the manufacturer to the buyer on the basis of a state order
is a content distribution relationship, the payment for the delivered product is an exchange
relationship. Of course, the unreasonably low setting of prices on the state order distorts the real
economic content of market relations, and the distribution takes on a predominantly monopsonic
character. Under these conditions, the mechanism of functioning of agrarian markets and
agricultural markets will be formed.

In the context of Uzbekistan, the food market has been studied as a category that characterizes a
particular type of economic relations of commodity production [13]. Marketing research has
been conducted in terms of the development of the farmer market [14]. Seasonal price
fluctuations in the farmers' market have also been studied [15]. There is also research on the
development of the food market in the structure of the consumer goods market [16]. In most
cases, food market research has been conducted on certain segments of it [17].

Currently, the following research can be observed in some sectors of the food market:

Analysis of fruit and vegetable production indicators, export opportunities, problems hindering
access to foreign markets, external factors affecting the volume of production and processing
[18];

Organization of the system of cultivation and export of fruits and vegetables on farms,
optimization methods related to the provision of benefits [19];

placement of additional food production facilities and industrial enterprises in accordance with
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market requirements [20];

ensuring the adaptation of the grape industry to the requirements of the world market,
modernization of the processing industry, strengthening the organizational and economic
mechanism and legal framework of the export process [21];

to approach the sale of horticultural and viticultural products as a whole system and to organize
all the processes in a comprehensive manner, to ensure their compatibility with each other [22];

Given the general situation in the world food market, each country should ensure its economic
independence, the formation of state grain reserves in Uzbekistan and change the order of
distribution [23].

These studies are network-specific and general. Socio-economic indicators and outcomes are
also based on general conclusions.

In our view, the development of the economy based solely on the sectoral principle does not
yield the expected result. Improving the functioning of the food market is also associated with
the transition from the sectoral level to the level of interregional cooperation. At the same time,
all socio-economic results are reflected at the regional or oblast level. Analysis of socio-
economic results at the regional level reveals the importance, potential, opportunities, activity
and problems of the regions in the formation of the national economy. In this context, research is
needed to improve interregional commodity flows.

To date, it is possible to follow the dissertation research, which is directly described in the food
market in Uzbekistan. In this case, the food market includes consumer sectors and infrastructure
sectors designed to support and manage the sustainable development of market relations in the
production and sale of food [24]. Also, the formation of the food market is directly related to its
participation in the organization of wholesale trade, which is seen as a system that ensures the
sale of goods by agricultural producers with different forms of ownership [25].

In general, summarizing the research conducted in Uzbekistan, we can distinguish different
approaches that reveal the essence of the food market. Including:

with the help of exchange relations, economic relations are established and food is traded and
processed;

Given the fact that food products are produced directly in agriculture, the food market is an
integral part of the agricultural market;

food market - an intermediary between agriculture, processing industries and food consumers;

provides an opportunity to obtain the necessary tools to continue the production cycle in the food
market of basic agricultural products;

The food market covers the sphere of production and consumption, as well as the sphere of
infrastructure that serves to ensure and manage the normalization of market relations for sales.

It can be seen that the food market is interpreted as an integral part of the agro-industrial
production and agricultural products market. It should be noted that the main buyer in the market
of agricultural products is the third sector of the agro-industrial complex. The participation of
intermediaries leads to the formation of wholesale and retail trade in the markets. However, if
agricultural products go through a processing process (the final product of the agro-industrial
complex), they become an industrial product or other market activity occurs.
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In our opinion, the agricultural market and the food market differ significantly from each other in
terms of the subjects covered and the sectors of the economy. This is because the agricultural
market operates within the agro-industrial complex and connects producers with intermediate
consumers. The food market, on the other hand, links agricultural and food production to human
consumption.

The definition that the food market is an “intermediary” between agriculture, the processing
industry, and food consumers also limits its activities. This is because, although the food market
stems from the nature of production, it also has independence and actively influences all
reproduction processes, their results and efficiency. It begins a new scope of the production cycle
without ending with the stages of distribution and exchange. It also describes a process that
involves a system of social relations. This relationship will be under the constant influence of
supply and demand, regional characteristics and management decisions. It is a self-regulating
system and is in a state of continuous development.

Thus, the concept of ‘food market’ differs radically from the definitions corresponding to the
generally accepted concept of ‘market’ in a number of its respective features. In particular, it
differs from other markets by the presence of constant demand in the food market, the
determination of daily and weekly production by human needs and its invariance, the constant
purchase of food products regardless of price, and other socio-economic conditions. The food
market includes a system of social relations along with the conditions of trade.

Summarizing and supplementing the above analysis, the food market can be described as
follows. The food market is an indicator of the well-being of the private sector and society,
which determines the regional conditions of reproduction, aimed at providing the population
with a wide range of food products. In the food market, the object of trade is ready-to-eat food
products produced in agriculture and the final product of the agro-industrial complex (food
industry). In this sense, the food market represents a process that depends only on the
consumption of the population.

The essence and importance of the food market is also reflected through its functions. The main
tasks of the food market include:

Satisfaction of the population's demand for high quality food products in the full range;

sale of a part of gross social product for personal consumption. This allows for the production
and exchange of food, covering social labor costs. In the process of accomplishing this task, food
sales are generated, monetary resources are generated for a new production cycle, and funds are
created to expand reproduction;

formation of the type and quality of products that provide maximum satisfaction of the
population's demand for food products. In-depth analysis of population demand and product
supply allows the formation of quantitative measures that provide a balance between the type
and quality of food products;

Production incentives. This forces production to adapt to changing demand, using the feedback
of trade, which represents the interests of the consumer.

Thus, the main functions of the food market are to provide links between all stages of
reproduction. In this case, trade emerges as an integral part of the process of reproduction as a
stage of distribution and exchange.
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The food market is segmented according to the functions it performs and by different brands.
According to the regional sign, the world market, international markets, the domestic market of
the country can be distinguished. Within domestic markets, national, regional and local markets
differ. The level of supply is divided into the markets of countries that are food exporters and the
markets of countries that are food importers. The movement of goods is divided into wholesale
market and retail market by forms and stages. It is possible to differentiate the food market from
countries or regions with different opportunities in terms of per capita income levels and
composition. It is also divided into the market of durable and perishable goods in terms of shelf
life and sale. It is possible to determine the specialization of the food market by product brand
(Table 1).

In this regard, an important task today is to identify the conditions that determine the level of
development of the food market and the factors that affect it at different hierarchical levels, to
develop measures to eliminate internal and external threats.

It is known that the food market has a serious impact on the state of the economy and the social
stability of society. Therefore, the development of the food market is constantly monitored in all
countries, from the level of scientific research to the level of government decisions. Based on the
analysis of links specific to market conditions, strategic directions of food market development
will be developed and the state food policy will be put into practice.

Table 1: The main features and segmentation of the food market

Ne | The main characters Segmentation

1. | Regional coverage World market

International markets (EU, CIS, etc.)
National markets

Regional markets

Local markets

2. | Level of food security Market of exporting countries
Market of importing countries

3. | Forms and stages of movement | Wholesale market

of goods Retail market
4. | The level and composition of | Market of low-income countries
income per capita The market of middle-income countries

Market of high-income countries
5. | Terms of storage and sale of | Long-lasting goods market
goods Perishable goods market

6. | According to the product label | Grain market

Potato market

Fruit and vegetable market
Sugar market

Meat and meat products market
Milk and dairy products market
Vegetable oil market and others

It should be noted that the formation and development of the food market depends on the
specific characteristics of each country under the influence of political, socio-economic,
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demographic, historical-economic, regional, natural factors. Accordingly, it is necessary to create
the necessary conditions to bring the volume of food production in Uzbekistan to a level that can
meet the needs of science, and to maintain the ability of the population to pay adequately for a
reasonable diet.

In the regulation of the food market in our country, its structural mechanism should be
comprehensively developed. It should be noted that the measures being developed in our country
and many years of experience are aimed at supporting food producers, ie stimulating supply.
However, in order to achieve market equilibrium, it is expedient to regulate not only aggregate
supply but also aggregate demand, taking into account shifts in it, sharp rises and falls.

In general, the regional food market is based primarily on the existence of agriculture and the
food industry, which provide for participation in interregional economic relations. This, of
course, does not mean that the agricultural and industrial sectors should provide the region with a
full supply of food. They must be in a position to meet the demand of the population for basic
foodstuffs and the share of the region in the formation of food stocks is constantly growing.

References

1. Barrenar R. An analysis of the decision structure for food innovation on the basis of
consumer age// J. International Food and Agribusiness Management Review. — Corvallis:
2015, Ne 18 (3). — pp. 149-170.

2. D.John Shaw. Global Food and Agricultural Institutions. — Routledge: Taylor & Finance
group, 2009. — pp. 14.

3. Capone R. Food Economic Accessibility and Affordability in the Mediterranean Region: an
Exploratory Assessment at Micro and Macro Levels// Journal of Food Security. — Newark:
2014, Ne 1. —pp. 1-12.

4. Kim S.G. A critical analysis of U.S. food safety policy structure and its characteristics
focusing on food safety control systems and information regulations// The Agricultural
Marketing Journal of Japan. — Tokyo: 2004, Ne 2. — pp. 45-55.

5. CrykanoBa N.II. MapkeTuHroBO€ yIpaBJieHHE PETHOHAIBHBIM MOTPEOUTEIHCKUM PHIHKOM
MPOJOBOIBCTBEHHBIX TOBapoB (Ha mpumepe [IpuBODKKOTO (emeparbHOTO OKpYyra):
ABTtoped. auc. ... 10K. 3K0H. Hayk. — M.: POA, 2009. — C. 13.

6. Kucenesa E.H., Bnacosa O.B., KonnoBa E.b. PpIHOK NpOI0OBOJILCTBEHHBIX TOBapoOB
(Yuebnoe nocobue). — M.: By3oBckuii yuebnuk, 2009. — C. 22.

7. 3unuyk [''M. Pa3BuTuhe NpOAOBOJBCTBEHHOTO PBIHKA: TEOPHUSA, METOIO0JIOTHA, MpaKTHKA:
ABToped. auc. ... 10K. 3KOH. Hayk. — Momkap-Ona: Maputiickuit I'TY, 2009. — C. 8.

8. VYneswpko A.B., [Tamuna JI.JI. PErHOK TPOI0BONBCTBEHHBIX PECYPCOB B CHCTEME 00ECIICUCHUS
NpOAOBOILCTBEHHON OezomacHoctu [lanmbHero Bocroka (Monorpadus). — BopoHex:
Boponexckuii 'AY, 2014. — C. 24.

9. Iapman C.M.  IIpocTpaHCTBEHHO-(DYHKIIMOHAJIbHAS ~ aCUMMETPHUYHOCTh  Pa3BUTHSA
arpoIpoA0BOJLCTBEHHOTO PbIHKA PErMOHA M METOAOJIOIMYECKHE aClEKThl €€ pa3pelIeHus:
ABToped. auc. ... 10K. 3KOH. Hayk. — Hanpuuk: 2015. — C. 24.

10. Dennis R. Between the farm gate and the dinner plate: motivations for industrial change in
the processed food sector// J. The future of food: long-term prospects for the agro-food

Copyright (c) 2021 Author (s). This is an open-access article distributed
under the terms of Creative Commons Attribution License (CC BY).To view a
copy of this license, visit https://creativecommons.org/licenses/by/4.0/ (

ISSN 2697-2212 (online), Published under Volume 10 in October-2021 Volume 10 zoa
’

Page: 69



11§

ACADEMIC
JOURNAL

Academic Journal of Digital Economics and Stability
Volume 10, 2021

ISSN 2697-2212 Online: https://academicjournal.io

11.

12.

13.

14.
15.

16.

sector. — Paris: 1998, Ne 1. — pp. 111-140.; bBypaykos I1.T. Poccust B cucreme riaob6anbHON
POJOBOIBCTBEHHON OezomacHocTu. — M.: Arpo-Ilpecc, 2004. — C. 85.; Apnmamena C.b.
Hcnonp3oBaHne TpaJuIMOHHBIX MOJIXOJ0B K aHANU3y PHIHOYHBIX CTPYKTyp B Poccuu (Ha
npuMepe peIHKa Mosioka B CTtaBporoiibCcKoM Kpae u benropozackoii oonactu)// XK. Bompocst
cratuctuku. — M.: 1997, Ne 5. — C. 70-76.; 3axmeBckas E.B. OcnHoBHBIC HenHn Hu
HANpaBJICHUSI  PErYJIMPOBAHUS  arpoNpOJOBOJIBCTBEHHOTO  pbIHKA//  MeXayHapoIHbINH
CENbCKOX03AUCTBEHHBIN KypHaIL. — M.: 2010, Ne 2. — C. 33-35.; ®opmupoBaHue U pa3BUTHE
pernonanbHbIX arpapHbix peiHKOB/ [lox pen. K.C.Tepuosbix, A.K.Kamansna. — Boponex:
BT'AY, 2005. — C. 33.; CepoBa E.B. Ctpykrypa u (pyHKIMU arpornpo0BOIbCTBEHHBIX
poiakoB B Poccun// XK. Borpocsr sxonomuku. — M.: 2000, Ne 7. — C. 45-66.

Gail L. Cramer, Clarence W. Jensen, Douglas D. Southgate. Jr. Agricultural economics and
agribusiness. — New York: 2001. — pp. 15.; Kom3 P.JI. MapkeTHHT CeIbCKOXO0351{CTBEHHOM
nponaykiuu (mep. ¢ anri. B.I'. Jlonromomnoga, 8-e u3a.) — M.: Komoc, 2000. — C. 45.; AntyxoB
AU. TlponoBonbcTBeHHas 0e30MacHOCTh CTpaHbl M ee oueHka// K. DxoHoMuka
CEICKOXO035MCTBEHHBIX U TepepabdarpiBatomux npeanpusatuii. — M.: 2008, Ne 5. — C. 1-5,;
CeprkoB A.®. ObecneueHue MPOAOBOJIBCTBEHHON O€30MAaCHOCTH CTpPaHbl B YCIOBHSX
sKoHOMHYecKoro kpusuca// JK. DKOHOMHUKA CEbCKOXO3SMCTBEHHBIX M TIEpepadaThIBAIONTNX
npennpustuid. — M.: 2009, Ne 12. — C. 9-11.; Heuae B. MexaHu3mbl MHHOBAIlMOHHOTO
paszButusa AIIK Poccun// XK. DxoHomuka cenbckoro xo3siictea Poccun. — M.: 2012, Ne 11. —
C. 41-48.; Pynoit E. MHrerpanuoHHbIE NpoIECCHl HAa arponpoJOBOJIBCTBEHHOM pPBIHKE
Cubupu// XK. AIIK: sxonomuka u ynpasierue. — M.: 2012, Ne 9. — C. 64-69.

Negi S. Food Processing Entrepreneurship for Rural Development: Drivers and Challenges//
Third International Conference on Sustainability: Ecology, Economy & Ethics. — New Delhi:
2013. — pp. 186-197.; Iram Khalid. Food Security: Understanding Pakistan’s National
Security Concerns// Journal of Political Studies. — Lahore: 2018, Special Issue. — pp. 121-
132.; BopokoB C.C. Pa3BuTue permoHagbHOrO IPOJOBOJBCTBEHHOIO pbIHKA (Teopusl,
METO/I0JIOTHSA, TIpaKkThKa): ABToped. AWC. ... TOK. 3KoH. HayK. — KpacHogap: ®I'OY BIIO
KT'AY, 2004. — C. 10-11.; [Tamwmna JI. Pa3BuTHe nMpoI0BOIBCTBEHHOTO PBIHKA Kak (pakTop
obecrieueHus MPOJI0BOILCTBEHHOM 6e3onacHocTH// Bectauk Boposnexckoro
roCyJapCTBEHHOTO arpapHoro ynuepcuteta. — Boponex: 2010, Ne 4. — C. 131-136.; UBonra
N.I'. OyHKUMOHMpPOBAHME NPOJOBOJBCTBEHHOIO pblHKAa Poccun u ero ajmanramus K
ycioBusim BTO: ABtoped. nuc. ... kaua. 3koH. HayK. — Hampuuk: CI'AY, 2016. — C. 8-9.

Xycanos P.X., Jlonoboes FO.T., Jlonoboes JI.FO. ArpocaHoaT KOMIUICKCH HKTHCOAMETH
(VxyB kyminanma). — Tomkent:  KyBacoil TanOMpPKOpIMK YKYB WJIMHHA HIIIA0 YUKAPHUII
Mapkasu, 2003. —b. 94-96.

NBaroB U. Pa3Butne nmexxkaHckoro peiHKa B Y30ekucrane. — Tomkent: ®an, 1994. — 112 c.

HexxkoHoB M. JlexkoH 0o30piapuaa ToBapiap HApX-HABOCH Y3TapUIIMHU SKOHOMETPHUK
TankukoTH: Mkrucon dan. HoMm. ... auc. aBToped. — Tomkent: A Kubepueruka NNYB,
2001.-23 6.

KamunoBa @.K. IloTpeOutenbckuii phIHOK Y30€KHMCTaHA H  POJb  JAeMorpaduyuecKux
(dakTOpOB B €ro pa3BUTHHU: ABTOped. IMC. ... TOK. 9KOH. HayK. — Tamkent: AI'OC, 2003. —
43 c.; Maguspos F.A. Ucresmon ToBapiapu 6030puaa MapKETUHT TU3UMHHHN PUBOKIIAHUTITH
(03uK-OBKaT ToBapiapu muconuaa): Mxrucox ¢an. HOM. auc. ... aBroped. — TomKeHT:
TANY, 2008. — 23 6.

Copyright (c) 2021 Author (s). This is an open-access article distributed

ISSN 2697-2212 (online), Published under Volume 10 in October-2021 Volume 10 zoa
’

under the terms of Creative Commons Attribution License (CC BY).To view a
copy of this license, visit https://creativecommons.org/licenses/by/4.0/

( Page: 70



)

ACADEMIC
JOURNAL

Academic Journal of Digital Economics and Stability
Volume 10, 2021

ISSN 2697-2212 Online: https://academicjournal.io

17.

18.

19.

20.

21.

22.

23.

24.

25.

MyxugaunoBa Y.C. MKTHCOOMETHU MOJEpHU3ALMSIIAII IIAPOUTHAA MEBa-CaB3aBOTUMIIUK
MaxcyJoTiIapu OO30pMHM PUBOXKJIAHTUPUIN HyHanmuuuiapu: Hktucox daH. AOK. ... JHC.
aBToped. — Tomkent: BMA, 2010. — 37 6.

Kyp6onos X.K., 3oxupo III.D. VY36eKHCTOHHHMHI MeBa-ca03aBOTUMINK COXACHAATH
CAJIOXUATUIIAH sHaga KEeHrpok oipamannm uMkonusTiapu// K. HWkrucomuér Ba
MHHOBAIL[IOH TEXHOJIOTHSIIAP — TomkeHT: 2016, Ne 4.
http://www.iqtisodiyot.uz/sites/default/files/maqolalar/3 J Qurbonov_Sh Zokirov.pdf.

AGnyBoxumoB A.A. MeBa-ca03aBoT MaxCynoTiapu OSKCIOPTHHH ommwmpuiiaa Qepmep
xyxamukiaapu — paomuaTHHE  puBOXIaHTHpHI/  VKTHCOMUETHM  MOACpHH3AIMSLIIAII
[IAPOUTH/IA KUIUIOK HMIUTA0 YMKapuil WH(paTy3WIMACHHU WHHOBAIMOH PUBOKIAHTHPUIIL:
pecnyOnvka WIMUK-aManuil amkymaHu wmatepuaiiapu Tymiamu (I kucm). — ['ymucTos:
T'ynJlY, 2015. — b. 102-106.

Ucemonnop O.II1., CamoxoB X.X. O3HMK-OBKAaT CaHOATH KOpXOHaJIapw >KOMJIAIIyBUHUHT
myxuMm ommutapu//  Ilpodeccop-ykutyBumnap, €m  omumiiap, MarucTpaHTJap Xamjaa
UKTHIOPJIM TaJlabaJapHUHT OJIMK YKYB IOPTJIapapo WIMHUN HILIAp TYIUIaMH. — TOIIKEHT:
TATY, 2012. — b. 236-237.

Hladxapos b. Y3yMuninuk MaxcynoTIapHHN SKCIOPT KWINII TU3UMHHHU TaKOMIJUIAIITHPHUII
iiyHanumapy// Y36eKHCTOHHUHT KMILIOK XyIyAlapuia ep pecypclapHHH paIioHal Ba
TaOUUN TAKpOp TUKIIAHWIINA HKTUCOAMETH Macajallapu: XajJKapo WIMHH-aMalluid CeMUHap
MaTtepuamiapu tymiaMu. — TomkeHnt: Tom/IAY, 2016. — b. 131-134.

Oprame 2.1., Myponoa M.Y. Bornopunivk Ba y3yMUYWIUMK MaxcCyJOTJIapyUHU COTHII
TU3MMHHUA TAaKOMWUIAINITUPUIIIHUHT acOCHi WyHanmumuiapu// 3‘736€KI/ICTOH,Z[8. UKTHUCOIUETHU
MOJIEpHHM3AIUsIIAI Ba O3UK-OBKAT XaB(CU3IUTMHU TabMUHIAIl MyaMMOJIApH: peciyOiuKa
WIMHMH-aManuil aHKyMaHu Marepuaiuiapu tynnamu. — Hamanran: Ham/lV, 2011. — b. 134-
137.

Paxmonos JI.P., Fanner .M. Xankapo 03MK-OBKATIap GO30pH XONaTH Ba Y30EKMCTOHIA
rajuia 0030pUHU PUBOXIIAHTHPHUIN Xycycustiapu// O3MK-OBKAT MaxcyloTiapu 0030pu Ba
YHUHT aMal KWIHII MEXaHU3MUHH TaKOMWUIAIITHPHIL: HIMHI-aManuii KoH(epeHuus
Marepuaiiapu tymiamu. — Hamanran: HamJIV, 2015. — b. 263-269.

HocupoB b.3. MunTakaBuii 03MK-0BKaT 0030pHUHH IAKUIAHTHPUII Ba PUBOMKIAHTHPUIIIHUHT
xycycusitinapu (AHAMWKOH BWIOATH muconuna): Mkrucon ¢an. HOM. ... auc. aBTOped. —
Tomkent: CUCM, 2004. — 23 0.

MamaeB b.C. Osuk-oBKaT TOBapiapu Oo3opiapuia MapKETHHT TaTKUKOTIApUHU
takommamTupui (Y30ekucton PecryOnukacu mucommna): Mktucon ¢an. HOM. ... gwuc.
aBToped. — Tomkent: TANY, 2004. — 24 6.

ISSN 2697-2212 (online), Published under Volume 10 in October-2021
Copyright (c) 2021 Author (s). This is an open-access article distributed Volume 10’ 2021

under the terms of Creative Commons Attribution License (CC BY).To view a

copy of this license, visit https://creativecommons.org/licenses/by/4.0/

Page: 71



