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Abstract 

Innovations in tourism includes development, creation of new tour itineraries, 

projects, etc. with utilization of achievements of science and technologies, IT-

technology, and advanced experience in a field of management and marketing, 

implementation of which will allow to increase occupational level, to provide growth 

of its income, to increase acceleration of social-economic development, to improve 

touristic image of country and regions. 
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I. Introduction 

The most important feature of the modern stage of economic development of any state is 

the increased role of innovation as the basis for the economic growth of states, as well as the 

desire of developed countries to compete through high technologies and non-standard intangible 

assets.  

Tourism has now become one of the leading areas of the socio-economic and cultural life 

of most states and regions of the world, and the tourism industry is an integral element of 

consumer models and social behavior of a significant part of the population. Our domestic 

competitive advantage is such a national tourist heritage as unique objects of historical, 

architectural, cultural and natural heritage, as well as recreational potential. 

II. Main part 

        With huge, in many ways unique tourism resources, the development of the tourism 

industry in the national economy does not correspond to the prevailing global trends. The 

transition of the economy to market principles of management, which objectively led to 

fundamental changes in the conditions of tourism functioning, did not entail corresponding 

changes either in conceptual approaches to its development, or in specific decisions and actions 

of state governing bodies of this industry. Despite the fact that the market model of the economy 

required fundamentally new solutions to the problems of forming a rational mechanism for the 

functioning and development of this sectoral component of the national economy, the 

development and implementation of an appropriate complex of economic, financial, structural, 

organizational, legislative and other measures in combination with measures of state regulation, 

no such mechanism has been developed. 

 The relevance of solving the problems of the formation and development of tourist 

services markets, the formation of economic entities of the tourism industry component of the 

service sector as active participants in the socio-economic processes of the national economy, the 

creation of prerequisites for increasing investment activity, socio-economic growth is increasing 

in the context of globalization and internationalization of international relations, within which 

the subjects management of the tourism industry needs to form promising areas of development 

through economic, regulatory, financial, organizational and other influences from both federal 

and regional authorities and individual, corporate self-regulation measures.  In modern 

conditions, the tourism sector in many cases is the initiator of the development and 

implementation of advanced technologies, continuously changes the forms and methods of 

offering and providing services, opens up and assimilates new opportunities to improve the 

quality and diversity of tourist services. The development of tourism is influenced by the 

technological structures of the economy, the social and cultural state of society, new knowledge 

acquired by people. In addition, tourism has turned into one of the economic activities, 

interacting with many other sectoral components of the national economy, and economically 

effectively influencing their development. 

 Tourism is also a social phenomenon, reflecting the desire of individuals to understand 

the historical and cultural heritage of countries and peoples, to preserve the environment. In the 

tourism industry component, innovations of an innovative and technological nature are being 
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actively introduced. The development of innovative directions for the development of the tourist 

services market, the creation and implementation of innovations are of significant and practical 

scientific interest. The organizational and economic substantiation of the rationalization of 

the management system for the innovative development of tourism makes it possible for the  

federal and regional authorities to solve current and future problems of balancing the efficiency 

of tourism activities, resource consumption, and the growth of long-term tourism activities. 

urgent investments of socially significant programs and projects in the field of tourism, as well 

as the socio-economic development of tourist regions and the country as a whole.  In this regard, 

methodological and methodological solutions have been developed for the development of a set 

of innovative measures for the development of the tourism market in the context of globalization, 

improving the mechanisms of state regulation and self-regulation of the tourism component of 

the service sector, improving the efficiency of tourism, the development of tourism markets. 

 The innovation strategy is a reflection of the state innovation policy. This is an integral 

part of the state's socio-economic development strategy. It defines long-term goals, directions, 

instruments and scope of regulation of innovation activity. In addition, the innovation strategy 

covers and regulates the development of the state, in addition, the strategies for the innovative 

development of regions and sectors of the national economy should be harmoniously combined 

with the general development strategy of the country.  The state's innovative policy should be 

aimed at creating favorable conditions for the development of the tourism industry, increasing 

the efficiency of the functioning of tourism companies and fully meeting the urgent needs of the 

population. The levers of state influence on the innovative activities of tourism organizations 

include: 

- provision of tax incentives to active organizations engaged in innovative activities; 

- special scientific and technical, tax, credit and financial policy; 

- creation of favorable conditions for attracting domestic and foreign investments in the industry; 

- improvement of the depreciation policy; 

- the establishment of priority directions for the development of science. 

 

Conclusion 

  In tourism, innovations in technology, technology, economics, management and the 

social sphere are interconnected, and for the introduction of innovation, changes must be made in 

other areas. For example, to get rid of the old habit of booking a tour by fax and switch to an 

online booking system that allows you to receive instant confirmation, the company must train 

employees, install computers with the appropriate software, change the terms of the contract 

between the operator and the client, etc.  At the same time, the tour operator saves the processing 

time of the application, speeds up the tour registration process, and by its efficiency attracts new 

customers. 

On the basis of the studied methodological approaches to the study of innovative 

management in tourism, described in domestic and foreign literature, in our opinion, in order to 

build an effective methodology for innovative development, it is necessary to assess the entire 

set of indicators related to the service sector, taking into account the historical and local 
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conditions of development of a particular tourist destination. directions, as well as conduct a 

comprehensive analysis of the state of tourist resources. 
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