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Abstract 

       This article provides detailed information on the rapid development of the digital economy 

today and the development of advanced technologies in the near future, representing a new 

type of economic relations in all sectors of the world market, which can become the main form 

of money exchange around the world. 
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I. Introduction 

With the development of the market mechanism, the problem of competitiveness of tourism 

organizations is acute, and its solution will force all market participants to actively seek ways and 

means to increase competitiveness in the market of tourism services. In this regard, increasing 

competitiveness is also necessary to strengthen its position in the market in order to maximize 

profits. For a very long time, the digital economy determines the development vector of socio-

economic systems of micro, meso, macro levels. This, in turn, increases the need for 

comprehensive digital transformation processes analysis and research. 

Various factors of competitiveness of the tourism industry in the context of the digital 

economy have been extensively analyzed in the scientific literature. These include market 

conditions, level of socio-economic development, environmental policy, human resource base, 

quality of infrastructure, level of innovative development, etc. Their level of development has a 

great impact on the competitiveness of the tourist area. Competitive regions offer a wide range of 

tourism products; attract potential tourists based on their image (e.g. natural landscapes, clean, 

clean lakes, advanced environmental policies, all of which are an ideal basis for eco-tourism and 

enhance the country’s reputation for environmental cleanliness. At the same time, the services 

provided are relatively high. 

Universally, the move from a conventional economy to a advanced economy related with 

the mechanical insurgency is taking put at a fast pace. Modern headings within the socio-economic 

advancement of present day nations, to begin with of all, imaginative economy based on the 

thought of J. Schumpeter, improvement patterns of postindustrial society based on the American 

researcher D. Chime, J. Hawkins' hypothesis of information economy or inventive economy, J. 

Bankler's logical work "Advanced Economy" the sectoral economy put forward within the 

concepts displayed and the advanced economy presented by D. Tepskott. 

 

II. Main Part 

  Within the advancement of today's inventive exercises of Uzbekistan, steady measures are 

moreover being taken to create the advanced economy, e-commerce frameworks for Electronic 

Record Trade in state bodies and other organizations, as well as giving administrations to people 

and legitimate substances are being presented steadily. In arrange to guarantee the fast advanced 

improvement of financial divisions, social circle and the framework of open organization, counting 

the assist enhancement of the arrangement of electronic open administrations, the proclaim of the 

president of the Republic of Uzbekistan "on endorsement of the methodology of" advanced 

Uzbekistan-2030"and measures for its compelling execution was received on October 5, 2020. 

The strategy determines the strategic goals, priorities and long-term objectives of the development 

of the digital economy and e-Government of the Republic of Uzbekistan, as well as the goals of 

sustainable development of the United Nations Organization and serves as the basis for the wider 

introduction of digital technologies, based on the priorities set in the e-government development 

rating.  
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Tourist firms and tourism management organizations, which are entering the international 

market, are faced with the problems of mastering new information technologies, which in their 

activity is considered a modern concept of tourist business as well as a necessary condition of 

international integration. Planning the development of tourism in the regions of the Republic of 

Uzbekistan is complicated by the lack of information and statistics on the main tourist resources. 

Accordingly, the current issue in tourism is the analysis of existing information systems, the study 

of widespread areas of application of information technology and the development of 

recommendations to improve the competitiveness of tourism services based on the use of 

information systems. The tourism division of Uzbekistan is additionally one of the sectors that 

apply a part of data and communication advances which are given with the most recent computer 

innovations. It all depends on the nature of the carriers of data and the truth that the move of society 

to the progressively digitization prepare too leads to the digitization of data and data carriers.  

The taking after primary features should be taken into consideration when digitizing the 

tourism division: 

 first of all, as a result of the lack of storage of time and information in tourism, the event is 

tied to employees;  

 secondly, the condition for the implementation of the tourist product on time and in a 

certain space; 

 in the end, the tourist product is made up of various sectors that make up a lot of tourism 

(transport, accommodation, entertainment services), which require coordination and 

entrepreneurship from the tour operator in the delivery of their services to tourists. 

All this can be done by the geo-finance system (GAT), which is formed in tourist organizations. 

GAT in the form of its digital competence includes information about the following objects: 

 global or planetary GAT in the area of regional coverage;  

 sub-continental GAT;  

 regional GAT in state status; 

 subregional GAT; 

 local GATS. 

As you know, GAT requires data to be in graphic, text, audio, video and other formats. Regardless 

of what information they should be digitized. It is in this case that the creator and the user are 

required to have the necessary knowledge in Information Technology. These GAT technologies 

are used for the purpose of studying and meeting the changing requirements of Tourism. 

Analysis of graphic data of tourism in Uzbekistan it was determined that on the basis of the 

principle of composing them, tourist objects, components of Real events and all types of services 

rendered are not in digital form. For this reason, we believe that all information on tourism needs 

to be processed in Gat.  

Due to the lack of a single database of the main tourist resources in the planning of Tourism 

Development in the regions of the Republic of Uzbekistan, it is necessary to analyze the existing 

information systems in tourism, study the possibilities of using digital technologies and develop 
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relevant recommendations on the tourism market based on information systems. 

Today, it is necessary to formulate a geo-information system that is one of the tested and proven 

methods of increasing the competitiveness of tourism services abroad through the use of digital 

technologies in Uzbekistan. Among the main tasks that must be solved in the introduction of the 

geo-finance system into the tourism industry are the following:: 

 providing tourists with up-to-date and accurate information on a wide range of topics; 

 to help small scale tourist organizations promote their product cheaply and effectively; 

 ability to ensure the dissemination of information of any cheap tourist firm through mobile 

geo-commerce systems; 

 establishment of various links between any participants of the tourist market; 

 offering an alternative marketing system and information distribution channels; 

 to create an open economic geo-finance system for the sale of tourist services 

electronically; 

  collection and processing of multimedia marketing materials using the mobile Geo-

information system; 

 implementation of standard Geo-information systems tools and technologies; 

 normative-information and creation of a spatial data base with a natural-climatic, 

recreational, cultural-historical description, connection to a remote normative - database. 

 

Together with the Ministry of Tourism and sports and local authorities, we propose to develop 

programs for the development of regional tourism on the basis of the use of the Geoinformation 

system in the implementation of the tasks set out in the"road map"of the implementation of the 

strategy"digital Uzbekistan-2030". The following measures should be taken into account in these 

regional programs: 

 natural monuments and tourism destinations in the regions-certification of services 

provided and maintaining the cadastre of tourist places-digitization of information on 

cash; 

 design new tourist routes and digitize maps using the tourist Geoinformation system; 

 digitization of the system of continuous monitoring of tourism security in the region using 

modern information technologies; 

 fully implement the E-guest system in all hotels in the country and integrate the system 

into the regional geoportalga; 

 formation of a database on tourist addresses, cafes, restaurants, hotels, shopping centers, 

drop-in offices, hospitals, pharmacies, markets, taxis, bank branches and their location 

for the application of technology of digitization in tourism; 

 to increase the scale of digitization of the order of identification of GIDS operating in the 

regions; 

    increase the share of electronic database of photo and video materials used to promote     

the tourist potential of the regions. 

  Conclusion 
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Consequently, in order to increase the competitiveness of tourist and recreational services in 

Uzbekistan, it is necessary to introduce a new direction of education in higher education 

institutions in the field of formation and development of geographic information systems using 

digital technologies and conduct research on this topic. 
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